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Report Highlights: 

The Far Eastern Group’s retail sector, primarily CitySuper, recently agreed to partner with the ATO 

Taipei to promote an American Food Festival throughout six stores from July 1-21.  The promotions 

will take place in CitySuper, which is a specialty shop offering premier foods and beverages, 

and imports more than 75% of its products (20% from the United States).  For the 2015 promotion, 

CitySuper will target three specific areas of interest: dry foods, fresh produce and seafood.  During the 

same period, the Far Eastern Department Stores will also hold “American Week” promotions to 

promote general merchandise and services.  The promotion is expected to generate great publicity for 

U.S. agricultural products and more than $1 million worth of additional U.S. exports is expected to be 

purchased as a direct result of the American Food Festival. 
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General Information:  

The ATO Taipei recently held a briefing with CitySuper to announce American Food Festival for July 

2015.  Over 30 participants, including U.S. cooperators, U.S. state representatives, and U.S. importers 

attended the event.  Many of the attendees commented that they are very interested in the trade 

promotion since it will provide an excellent platform for U.S. suppliers to introduce new products or 

brands to the Taiwan market at minimal costs.   

 

As of the end of May 2015, CitySuper has reportedly imported more than40 new products from the 

United States that will be displayed and marketed during the promotion.  The new products are mainly 

in the snacks, juices, wine and beer, cooking ingredients and organic foods categories.    

  

American Food Festival 

  

The American Food Festival, which will take place from July 1-21, 2015, will be launched in six 

CitySuper stores and 10 Far Eastern Department stores island-wide.  With total sales surpassed 

NTD$9.6 billion (US$322 million) in 2013, Far Eastern Group’s retail business integrates department 

stores, hypermarkets, shopping centers, supermarkets and e-commerce.  Their most popular store for 

food and agricultural products is CitySuper, which focuses on foods, drinks, wines, vegetables, fruit, 

groceries and daily necessities.  

    

Far Eastern department stores and CitySuper have advertised heavily to promote this event to general 

consumers as well as key importers.  The promotional efforts will be carried out through the end of July 

2015. 

  

 

Taiwan’s Far Eastern Group launched its first CitySuper 

supermarket at the Far Eastern Plaza Shopping Mall in Taipei, 

Taiwan, at the end of 2004.  CitySuper supermarket is a newer and 

popular supermarket store format in Taiwan, mainly carrying 

higher-end and imported foods to cater to the needs of city 

inhabitants.  More than 75% of their food and beverage items are 

imported with 20% coming from the United States.  In 2013, the 

latest trade data available, CitySuper generated more than $74 

million in sales. 

 

 

 

  

 

 

 

 

 

 

Recent ATO Briefing with CitySuper to Promote 
the American Food Festival starting July 2015. 



 

Recent Ads Promoting American Food Festival 

 

 
 

 



 

Grand Opening 

  

ATO Taipei invites members of the media and general public to join the “American Week” opening 

ceremony on July 1, 2015, at 2:30 p.m. at CitySuper’s Mega City store in New Taipei City.  The photos, 

below, were taken from previous grand opening events at CitySuper. 

 

 
 

 

 

ATO Taipei’s Services and Assistance   

  

ATO Taipei will continue its marketing efforts to support U.S. food and agricultural suppliers both in 

the consumer and trade sectors.  With strong relationships with Taiwan’s food retail chains, ATO Taipei 

would welcome continued dialogue with U.S. suppliers to explore ways we can assist entering the retail 

channel in the future.  

  

Contact 

  

For more information, please contact: 

Cindy Chang, AIT Agricultural Trade Office 

Tel: (02) 2705-6536, Ext. 248 

E-mail: cindy.chang@fas.usda.gov.tw 
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